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Vyvoj rustu svetového obchodu

Ratio of world merchandise trade volume growth to world real GDP growth, 1981-2016
(Annual percentage change and ratio)
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. World trade volume growth (l=ft) . World GDP growth (leff) . Ratio of trade growth to GDP growth (right)

Source: WTQ Secretanat for trade; consensus estimates for GDP based on reported data from a variety of sources including the International Monetary Fund, the
Organisation for Economic Cooperation and Development and the United Nations.
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Podil ceského na celosvetovém exportu
Rk oo boos  boos o0 b o2 o3 20w bois  bots |

Svétovy vyvoz (mld.USD) 14 023 16 160 12 555 15301 18 338 18 496 18 952 19 005 16 489 15955

Vyvoz CR (mld.USD) 122 147 113 133 163 157 162 175 158 163
Podil 0,87% 0,91% 0,90% 0,87% 0,89% 0,85% 0,85% 0,92% 0,96% 1,02%
Kurz CZK/USD 20,31 17,04 19,06 19,11 17,69 19,58 19,57 20,75 24,60 24,43

Vyvoz CR (mld. CZK) 2479 2474 2139 2533 2879 3073 3175 3629 3883 3974
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Top 15 exportnich destinaci
T TP T T T

Podil 2017

Némecko 1286 717 667 1381125071 7,34%  32,82%
Slovensko 331 354 077 324908 027 -1,95% 7,72%
Polsko 229138 114 255 931 797 11,69% 6,08%
Francie 205 572 416 215 026 050 4,60% 5,11% Némecko
Spojené kralovstvi 208 166 531 207 068 308 -0,53% 4,92% = Slovensko
Rakousko 168 445 174 185522173  10,14% 4,41% = Polsko
Itdlie 169 627 704 172 087 126 1,45% 4,09% = Francie
Nizozemsko 113 722 648 123 277 885 8,40% 2,93% = Spojené kralovstvi
Madarsko 114 009 367 122 203 490 7,19% 2,90% ( = Rakousko
Spanélsko 111 714 190 121721471 8,96% 2,89% 3%/ . Itélie
Belgie 92 871 464 96 485 069 3,89% 2,29% = Nizozemsko
Spojené staty 86 460 959 87 730 941 1,47% 2,08% 3% = Madarsko
Ruska federace 75 209 560 82 247 562 9,36% 1,95% = Spanélsko
Svédsko 59 514 573 66 472 572 11,69% 1,58% ® Ostatni
Svycarsko 57 269 619 59 267 619 3,49% 1,41%

ZjiSténi

*  Nejvétsi partnerem pro CR je Némecko
*  Export do TOP 10 tvofi téméf 75 % exportu CR

Vladimir Bartl
Sekce zahrani¢niho obchodu
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Soucasny obraz ceského exportu - oborove

Kod zhozi INazevzbodi __l\Vyvoz2017 CZK(tis.) |Meziroéni index (%)

8703 Osobni automobily a jind motorova vozidla

8708 Casti, soucasti a prislu$enstvi motorovych vozidel
8471 Stroje automat zprac dat jednotky snimace ap

8517 Telefonni pristroje, v€etné telefon(l pro celularni sité
9401 Sedadla téz proménitelna v lGzka

8544 |zolované draty,

8536 Elektricka zafizeni k vypinani, spinani nebo k ochrané
9503 Trikolky,kolob.;kocarky pro panenky;panenky;hracky
8512 Elektrické pristroje osvétlovaci nebo signalizaéni
8528 Monitory a projektory

8413 Cerpadla i se zat mé¥icim zdvize na kapaliny

4011 Pneumatiky nové z pryze

3004 Léky odmérené ne krev antisera ap vata aj

8415 Stroje pristroje klimatizacni

3926 Vyrobky ostatni z plastd aj materiald

Zjisteni

506 267 743
339 346 106
228 557 430
137 853 102
79 548 369
69 244 985
64 543 212
54 454 457
53726376
52 635 300
51854729
48 794 652
42 247 343
42 112 049
39 255 445

*  Automobilovy primysl
*  Pocitace, elektronika a elektrotechnika

Export a Ceskd republika Vladimir Bartl

Smérovani podpory exportu Sekce zahrani¢niho obchodu

110.9
103.0
119.9
118.2
108.7
108.6
111.0

88.0
103.7
111.9
103.0
102.4
101.5

94.6
111.2



Oborové slozeni exportu CR

Export a Ceska republika
Smérovani podpory exportu

12%

Rubber...

Stuffed
1.2% Anlilm:ls

Vehicle Parts

Razor Blades

Other Iron
Products

Padlocks

Vladimir Bartl
Sekce zahrani¢niho obchodu

17% 1.6%
L =
e
Electricity }

Wit T-shirts

Prepared.




Kumulovana komparativni vyhoda
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fidana hodnota CR

7

Domaci pridana hodnota v celkovém exportu
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GVC — CR v hodnotovych Fetézcich
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Country B
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--%: GVC participation trade flows
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GVC — CR v hodnotovych fetézcich

The value added (VA) components of gross exports, 1995 and 2011 Evolution of the VA components of gross exports, 1995-2011
(% share in total gross exports) (annual % change)
l l l Domestic VA sent to consumer economy
1995 519
| | | Domastic VA sent to third countries
2 el Domestic VA re-imported in the economy 15.8
| | |
1] * = &0 70 80 S0 Foreign VA content of exports
Domestic VA Sent to consumer ecanomy Domestic VA sent to third economies 2'0 2'5
B Domestic VA re-imported in the economy B Foreign VA content of exports  Czech Repuliic Developing economizs Developed ecanomies
1

Top export industries - Domestic and foreign VA content of exports, 2011

S wndustry total gross exports) (% share in economy total gross exports)
Domestic Foreign VA Total Domestic VA Foreign VA

1. Motor vehicules 46.4 53.6 100.0 7.3 8.4

2. Computer and electronic 32.9 67.1 100.0 4.2 8.6

3. Machinery and equipment 53.5 46.5 100.0 4.8 4.2

Top export destinations - Domestic and foreign VA content of exports, 2011

(% share in total gross exports to partner) (% share in economy total gross exports)
Domestic VA Foreign VA Total Domestic VA Foreign VA
1. Germany 54.3 45.7 100.0 15.2 12.8
2. Poland 57.0 43.0 100.0 3.4 2.6
3. United Kingdom 48.0 52.0 100.0 2.8 3.0

The GVC participation index, 2011

(% share in total gross exports) N
Czech Developing Developed
Republic economies economies
Total GVC participation 64.7 48.6 48.0
Forward participation 19.6 23.1 24.2
Backward participation 45.1 25.5 23.8

N
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GVC — Nemecko v hodnotovych retéezcich

The value added (VA) components of gross exports, 1995 and 2011

(% share in total gross exports)
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W Domestic VA re-imported in the economy W Foreign VA content of exports

Top export industries - Domestic and foreign VA content of exports, 2011

Evolution of the VA components of gross exports, 1995-2011

(annual % change)

Domestic VA sent to consumer economy
Domestic VA sent to third countries
Domestic VA re-imported in the economy

Foreign VA content of exports

B Germany

Developing economies

Developed economies

share inagustry total gross exports) (% share in economy total gross exports)
Domestic VA Foreign VA Total Domestic VA Foreign VA
1. Motor vehicules 68.6 31.4 100.0 9.9 4.5
2. Machinery and equipment 73.3 26.7 100.0 8.4 3.1
3. Chemical products 70.4 29.6 100.0 6.9 2.9
v

Top export destinations - Domestic and foreign VA content of exports, 2011

(% share in total gross exparts to partner)

(% share in economy total gross exports)

Domestic VA Foreign VA Total Domestic VA Foreign VA
1. France 73.6 26.4 100.0 6.3 2.3
2. United States 75.8 24.2 100.0 6.2 2.0
3. China 73.6 26.4 100.0 5.6 2.0
The GVC participation index, 2011
(% share in total gross exports)
_ Developing Developed
- economies economies
Total GVC participation 49.6 48.6 48.0
Forward participation 24.1 23.1 24.2
Backward participation \ 255 25.5 23.8

Export a Ceska republika
Smérovani podpory exportu

Vladimir Bartl
Sekce zahrani¢niho obchodu




Pridana hodnota v GVC

Value
Added _ o
A Basic and Applied Marketing, Advertising and
. Brand Management,
R&D, Design, - L
o Specialized Logistics,
Commercialization :
After-sales Services
Manufacturing,
Standardized
R&D Ao Market
ervices
Knowledge Knowledge
>
Inputs Markets

Location 1 Location 2 Location 3 Location 4 Location 5

Value Chain Disaggregation

Andreas Wieland, scmresearch.org (2015); based on Mudambi (2008)
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Priklad synergie mezi agenturami CT a Cl

§

Nabidka specializovanych sluzeb pro
inovativni podniky

Zpétna vazba a identifikace trendl v Podpora

Podpora L .
zahranici komercionaliz

inovaci (CI) ——————————— ace (CT)

Facilitace a strategie

Ministerstvo primyslu a obchodu
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Dékuji za pozornost
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